Caregiving Activities:

TIME AND MONEY SPENT

The demand for sandwich generation caregivers—those caring for their children and elderly parents at the %
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same time—is expected to grow rapidly in the coming decades. Although caregiving provides personal = LONGTE CARE
gratification to many, it comes at a well-documented cost, impacting caregivers’ physical and emotional
health, relationships, finances and jobs.

Read the full Sandwich Generation Caregivers Issue Brief from the California Partnership from Long-Term Care
and University of California, Berkeley at www.RUReadyCA.org.
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